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Michael Bruno

1stdibs, the online luxury goods marketplace,

was founded in

\(\

— N

o1 by \Iulmcl Bruno, a

Sotheby’s real estate veteran who modeled the
Web site on the digital listings pooled by realtors.

Eleven years later,

rstdibs hosts 1,200 dealers

from dozens of cities in Europe and North
America. Bruno and Benjamin Genocchio
discussed the site and related ventures, including

the sponsorship of NYC

>20, a 2oth-century

design fair that debuts this month in Manhattan.

1stdibs initlally showcased
vendors from the Paris flea
market. Today, hundreds of
dealers are on a waiting list
tojoin the site. What are
your selection criteria?

We look for a number of

thin s the dea
professional in the business

with a showroom? Does the

ler a full-time

Fepedianze inacertaw

area of collecting? Does he or

she have recomme

from other dealers and

the merchandise? We avoid

dealers who are brand-new in
Ihe business undess they come
wilh excellen! recommenda-
tions and have merchandise

of exceptional quality

Canyoudescribe the
review process?

We have a speciahst on slafll
foreacharea that isrepre
sented on the site. .'tf'li‘:, have
y reach out
dent experts
eld. Many of the dealers we
ork with are the leading

authorities in their areas, and

questions, they ma

o indeper in the

n turn to them for
advice | ry to personally visit
as many dealers as possible
before we make a decision
That part of the job is fun

and dangerous, because I'm

a compulsive shopper

Along with antiques,

design, and fashion, 1stdibs

now offers fine art, estate
and fine jewelry, and real
estate. Why enter the fine
artmarket when the num-
ber of specialized sites
seems to grow dally?

It has been our

one o curate a site wit

goal from day

mayor luxury calegory W

been adding

for five years. Aithot Q7

of our dealers have been sel

ing fine art since we launched,
we recently opi ned a new
section that is locused on
ontemporary art. We've seen

sites inotherareaso

ng come and go

How does 1stdibs accom-
modate the needs of fine
artcollectors?

Buyersin all categories oper

ateinditferant w

site Is designed to accommo

date that Do youwant to
purchase an artwork ondine?

Chek a button. Ask the dealer

a question? Send an e mail or
call the dealer directly. Better

understand the artist's inten-

s ¢ Read about the artistin
- \
our weekly magazine or inour
._'_.-||-‘ atal LJE Lt
See the artwork in pe

Arrange a gallery tour from
Our exnitsion '-'_""_'.'_‘il’l e.ror
many buyers, 15ldibs is the

starting and ending poin

making a purchase. But we're

ectly happy if people
wply use the site toplana
tour ol the galleries they
would hike Lo vis
In 2011 youopened a
1stdibs showroom in the
NewYork Design Center
How does that support the
online enterprise?

vith the

we are delighted w

s~square- '...

showroom We have 60 deal-

senling everylhing

from | ittany oVerner
Panton ch
gives customers
never bought onlin

amps
andeliers. Hhis
who have
eachance
yvisil Isldibs in person and
come acquamted wilh the

high caliber of the dealers

You are sponsoring NYC20,

a new 20th-century design
fair thatlaunches this
month atLincoln Center
with 40 exhibitors drawn
exclusively from the ranks
of 1stdibs dealers
does thesite beneht from
this kind of exposure?
thmost of

.How

We already work wi
Ihe major fairs, inchuding 1612

Maastrichl and the Winter

{ »
\ )
Antiques Show. This encour

ages the customers of 1stdibs
lo meet the dealers and see
the merchandise in person
saninlerest-
oariner

ary Krieger of

ions ch

S, W

| fairs around
nlry b ]

Do you have a profile of the
yplc.al visitor to 1stdibs?

With more thar

o million
sits eachmonth, we have
many types of customers

ncluding interior designers

srchilects, and both novice
and senous collecltors, We've

never purchased maihing bs
S0 our customers come to the
site through genuine interest
What do you want your busi-
ness tolook like in 10 years?
Just like it does today, bul wilh

severalmore categories and

in many more languages.




