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Furmer executive divector of the CFDA, Mall
Jreguently appears on America’s Next Top
Muadel end Projoct Runway and §eits the

Fashion Icon series at NYCs 92Y. Recepient of
botk FIT Prasident’s Lifetime Achicvement Award
and the Pragt Tnstitwle Faskion Industyy Lifétime
Achisnement Awward, Malils intersiswed this

tesue’y cever star, R

i Lawren (page 240)

Lascnbe your pernence interveawing

Ralph

filled with ROTgeOus books, tovs, n'thju‘- o SN

auren. His office is like a museun:...

gumes, and awards... | could spend hours

there and never see it all. What's something

you lsarmead about Ralph Lauren that you
Aidrt know before? I didn't know that one of
Ralplt's cadies jobs wis working al Alexander’s
dr}xtm‘mi-nl gtore in the returns section. Why s

contributing o Mamofons' 251h anniver-

sary year significant? I've been coming out
to the Hampdons Jor all of those 35 vears...
and have always been & fan of Hamptors

magazine.... it's part of the weekend ritoal

marc murphy»

Chef restanrater Musphy is soner of Ditch Plasns
and Landmare retawrants, and Nenckmase Frents,
sehich spavializes in comiemporary, aecevible cudsine
Fle comtsshuted o Hst of Kas favorils formatandy,

buichers, and martels to this isyue, page 778,

Why Is Hamotons' S35th anniversary year
significant to you? My wifie worked as an

editor at Flampans in the early 19905, 50 the
magaxine Is something of an institution In ous
house. It's a true celebration of summes.

n -

escribe Ir rit

e

Uppe Our latest obsess

crahs. | pust throw them on with salt, pepper
and some Old Bay and serve them in bowls

for an hors d'oeuyre

<mark addison

Fownder of design firm Rvertsiyle, Addison is the
po-lo designer for celebrisy svents, product
lawnches, high-grofile weddings, and ponprofis
galar. His Fourth of fuly enterlaining tifes ars
inclwded in this isswe on page 190

Describe the perfect Hamptons party
Good friends, great weather, and a crisp rosé
paired with s menu that truly celebrates the
season, My menu takes full advantage of all the
Iresh and all-natural Ingredtents our commu-
nily has to offer. Why (S it signilicant lar you

to contrbute to this s N Of Harmy

The magazine has always beea iy bible for all
tungs chic in the ”.‘Ill‘llll(n:lx, and even |IIIlI‘HlI
this is my 12th season producing Hamptons
events, when I was asked to contribute to this

issue I thought, *Now I've made i

«danielle colding

The New: York City Based intevier desiguer and
principal af Danielle Colding Desizn, Inc. korts
her oo HGTV showw, Shop This Room. She

contribyted the forvoard to AphroChec’s book

)
J

Remix, due o thes fall, aud wrots this frswe’s

-

hvme feature on pags 274.
what have you noticad about Hamgtons
WIe cesign? It achirves that e firct Blend of
high sephistication with relaxed design that
doesn't take iteelf too seviously. Why s it
neribute during

sgnificant for you to ¢o
Hamptons' 25th anniversary vear®Irisa
theill to be ineloded in this szecial anniversary
sessons. T haed Uy ln|o':4'1un' nf:rh:r-.‘y-\-.':n-g'hr
incredible Mxchas! Bruna, fander ol [ssdibs,

which masce the exprerence extracedinary
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Taking a cue from the antiques dealers on his website, 1stdibs, Michael
Bruno fills his Southampton home with covetworthy pieces.
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By Danielle Colding Photography by Tim Street-Porter

W|th?deS|gner Windsor

%Btd’bs founder Michael
Bruno furnished his Southampton& ™
home with one-of-a-kind pieces;
_such as this.French 1940s

glomisé mirror.

PHOTOGRAPHY BY DEENA FEINBERG (BRUNO)

Michael Bruno
alongside his
beloved 1963
Mercedes Benz.

othing is impossible in the world of Michael Bruno.

He subscribes to a seemingly simple worldview in

which whatever you can think up or dream of can

become real. Exposed to real estate atage 19, he went

on to become a success in the field by selling overval-

ued homes to newly minted millionaires during the
dot-com boom of the late *90s. Inspired by his clientele and watching
several websites go public, Bruno next conceived of an exclusive fur-
nishings website that would aid his wealthy customers, whom he helped
to purchase properties, to also furnish these homes via an online outlet.
And 1stdibs, the world-renowned collectibles website that bridges the
gap between consumers and experts in the fields of antiques, fashion,
jewelry, and estates was born. In Bruno’s world, the impossible becomes
possible through conceptualizing and taking the practical steps neces-
sary to make those dreams a reality.
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Bruno has called the Hamptons home since 1999. He initially
amassed a rolling complex of three homes and five barns on seven
acres in Sagaponack, which he sold in 2005, when the market was favor-
able. Always open to the next great thing, he soon purchased a friend’s
home, which sat simply on one acre ofland. Overlooking an expansive
nature preserve, it “felt like it was on 50 acres,” he notes. The incredible
views hooked him. “It has amazing sunrises and sunsets,” he says. “I
love watching the moonrise there more than anything. It’s just perfect
on the horizon.”

hen looking to complete the interiors of his
new home, Bruno turned to designer and
friend Windsor Smith. He choose Smith’s
Room in a Box program because it allowed
him to collaborate with an expert online
while still being able to make the home his
own through space planning and his love of unique furnishings. It also
was a perfect fit for his busy schedule when Istdibs was undergoing a
rapid expansion. As Smith explains, with Room in a Box, “the power is
in the hands of the client.” She adds, “They can choose to edit or inter-
pret the design, or they can value-engineer without losing the thread of
the design. [Homeowners] can truly make it their own with guardrails
up to keep them safe.” Bruno, in turn, found working with a designer
invaluable, as he knew he needed expert advice to assist him with pro-
portion, scale, color, and fabric selection. “Once you experience a
house that is properly done,” he admits, “then you always want that.”

The entry hall features
a 19th+century chest
of glgdwers purchased
in FUV Orleans.

SOR HOMER Y

2 One of Bruno’s favorite
pieces, this Hawaiian
€abinet displays fish
'ting back to the 1920s.
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IHE PALET TE CREATES A RELAXED
HOME THAT HONORS TS5 HAMP TONS
LOCALE AND SPECTACULAR VIEWS,

In approaching his Southampton home, the most crucial criteria was
to get the feeling right. “Comfort was the first and most important fac-
tor,” Bruno offers. “Then on top of that I just wanted something
soothing.” Admittedly afraid of color, he entrusted Smith to push him

past his safe, go-to: all-white walls and espresso-stained floors. The
house has amazing light, and it was essential for the interior spaces to

enhance those natural elements. Smith adds, “The colors were an
extension of the colors of the sea—the soft driftwood, the evening sky,
the bleached sand, the soft blues of the water.” Inspired by its surround-
ings, the color palette creates a relaxed and approachable home that

honors its Hamptons locale and spectacular views.

“All Michael needs in a decorator is a well-executed and thoughtful
canvas or backdrop for his ‘objets of desire,” Smith continues. “So my
part is to provide the color story and scaled floor plans that support an
entertaining lifestyle, filled with beautiful and interesting elements.”
Bruno’s organic approach to design is quite simple: “I am the perfect
consumer,” he says, “because I just buy what I love.” He gravitates
toward animal-themed objects (but not animal parts, he assures), items

in nature, and objects that have a bit of cheek. Artifacts from his travels
and life experiences create a home that feels “as if its contents were col-
lected over time, like shells,” he offers. The result is a highly personal,
approachable space that doesn’t take itself too seriously. Among
Bruno’s favorite possessions is a Hawaiian cabinet that displays col-
lected fish specimens dating back to the 1920s. Itis both the educational
component of the piece and its sense of humor that speak to him and
ultimately inform the items he collects.
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runo has always had a mind for homes and that
D uncanny ability to understand space in a unique way.
He has a visual memory that allows him to not only
D recall the layout of most properties he visits but also to

arrive at the best functional solutions for them. From

visualizing floor plans in his head while swimming
competitive laps as a teenager to his work in real estate, Bruno thinks
purely in terms of function and flow. Fearless in his approach, he under-
stands that eliminating a wall, adding a door, or moving a window by
sixinches can transform a space. But Smith pushed him further. “I chal-
lenged him mostly in vertical scale. I have helped him to cast his eye
upward, engaging all of the space of aroom,” she explains. “We hung a
crew boat he had found in an antiques store from the ceiling and cus-
tom-made, very vertical bookcases—the proportions of the room
literally soared!”

Bruno is a man with his eyes on the horizon. He is a visionary with
impeccable timing who always seems to be slightly ahead of the trend
curve. Within days of completing his Southampton home, he stumbled
upon another gem: a small home sitting on the banks of Lake Agawam.
Clearing the plot to expose the home’s breathtaking views, he was once
again in his element. Already diving into the design, he hopes to have
his newest project done by the end of summer. Most alive when on a
construction site, feeling the space and drawing instructions on the
walls, he understands the power of space, the importance of comfort,
function, and creating homes that are sanctuaries from the world.
Having an eye decidedly focused on the future, Bruno thinks nothing is
too much trouble when beauty is the end goal. “Dream it, and it will be”
may be a mantra for many; for Bruno, it’s a way of life. H
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Industrial lights and a tall |
French table are the
centerpieces of the kitchen.



